
Erdély FM radio started in 2007 as a production studio in Marosvásárhely (Tirgu Mures). 

We produced 30 different programmes then, which have been played in over 12 cities thanks to our partner radios. Among the programmes there were economic bulletins, news, background analysis, music programmes and a cabaret show also.
In 2008 Erdély FM became an online radio, since May 2009 we have been a terrestrial radio station. Currently we broadcast in Targu Mures and Miercurea Ciuc. Despite this, Erdély FM considers itself as a regional media not as a local radio, our target audience is particularly the middle class young population.

A few words about the 2 cities where we have frequencies.

Marosvásárhely (Targu Mures) is the 16th largest city in Romania, and the seventh in the historical area of Transylvania. According to the recent 2011 census data the city has 134 thousand inhabitants, of which 57 thousand are Hungarian. In Romania Marosvasarhely is the city with the largest Hungarian community.

Csíkszereda (Miercurea Ciuc), is the administrative center of Harghita county with 38.000 inhabitants, of which 87% are Hunagrian

It is a priority for Erdely FM to become a real regional radio, so we will continue to encourage the expansion of our broadcast networking in the next period as well. We hope that in medium-term we will obtain other 6-8 radio frequencies in Transylvanian cities and we can operate as a regional radio. I will return later to the difficulties of the expansion, now I will continue the presentation of the radio.

Erdély FM currently has 12 employees, of which nine people are editors and presenters. 

More than 82 percent of the ErdélyFM programmes are own productions, we broadcast only 3 music programs from other radios or production studios (Smoth jazz top 30, Zsuffa Peter Jazz Club and Putumayo World Music Show).

Erdély FM combines public and a commercial radio. This is the reason why in comparison to other commercial radios we give more attention to politics and social life, and to culture. In this context Erdely FM is unique in the Hungarian mediafrom Transylvania.  

Let see our programs

News: we have news every workday from 7 am to 6 pm, in the weekend we have a special program, on Sunday we broadcast just news summaries. We present local and national news, and the major international news also.

Arcvonal: is a program dealing with public life, politics , economy and social problems, the show contains interviews and analysis with experts.
Sárga tengeralattjáró (Yellow submarine) is our morning wake up show with current affairs
12-es csapdaja is the name of our daily cultural program.
In the evenings after 7 o’clock we have almost exclusively themed music shows (classical, jazz, blues, electronic, etc.). An exception is on Thursday, when we have a talk show called Pszihotrillák . This is one of the oldest and most successful shows of our radio, in which the presenter talks with  a popular psychologists and with guests .
Besides the listed programmes we have 3 others : a daily bedtime story, once a week a teen program, and a daily show on scientific discoveries and curiosities.
The radio has a modest budget, so we never organise big concerts like other Hungarian commercial radios, but we have launched several community projects over the years. We have organised a lot of roundtable talks with different specialists.
Several times we have collected donations for orphansor the elderly, we have collected book donations for rural schools, we have organised Christmas and carnival activities for kids, we have organised twocampaigns for a healthy lifestyle, which were called Katapult. In this last project we have as partners the local sports clubs and NGOs, with whom we organise a month long sport event with games, races and hiking events. Another campaign of the radio was called Choosing the King and it was related to some of the city's problems, we wanted to raise awareness of them. Choosing the King was a one-month campaign in which three colleagues as King candidates fought for a good goal, and campaigned to get more votes from the audience to become the king. The project includes 3 topics: the development of public transport, tourism and the difficult situation of the elderly.  We received a lot of positive feedback during the campaign, the radio listeners liked that we were looking for solutions to real problems.


The story of beginnings and the question of financing

Getting back to the presentation of Erdély FM, it is run by the Janovics Jenő Foundation. Its main sponsor is the Communitas Foundation. Practically, we are a foundational radio, because more than 80 percent of our budget is covered by this foundation. The Communitas Foundation manages a part of those public funds which are set aside by the government to support the minorities. One part of the support is allocated directly, while the other part is divided by tender. Our radio is funded by the directly allocated sums. 
As for the rest of ourincome, 15-20 percent of our budget is covered by advertising.

Erdely FM operates in a building with Erdélyi TV, which is a sister institution, both are runby the Janovics Jeno Foundation, but they have separate management and separate editors.
Earlier, I mentioned that our radio is a mix of commercial and public radio. This can be explained by the foundational background, since the radio and the TV were set up with the aim to inform the Hungarian community, to present values and to strengthen the community.

We should mention about the Transylvanian Hungarians media consumption habits that a lot of people are listening to (following) the TV and radio channels from Hungary(especially in the sekler region and in the countryside), so part of the population is uninformed regarding the Romanian public events and news. On the other hand there are a lot of small local radios and tv-s, which have an audience, but because of their limited financial resources they can’t create high-quality content. In most cases,these stations broadcast only some local news and music.

Erdely FM and Erdelyi TV were created to produce high-quality informative and entertaining programmes, assuming  a public service role as well, because the Hungarian public service media’s broadcast time was limited. The state public television, TVR  broadcast  just a few hours per week in Hungarian.  In the case of public radio the situation has changed. A few years ago the Public Radio had a limited time for Hungarian shows, but now the Hungarian channel has a 24 hour broadcast. Its name is Marosvásárhelyi Radio and it has a regional studio, but  it does not cover all the villages inhabited by Hungarians .

So back to Erdely FM it was started with the aim of assuming a public service role, and to offer an all day long Hungarian broadcast to the Hungarian community.  

Difficulties we face as a minority radio

The reason why our broadcasting area hasn’t expanded faster in the last nine year is that it wasn’t possible to obtain more frequencies. The frequencies are divided by the state by tender. There are no restrictions provided by law for the minority radios , but also there are no positive incentives when someone wants to start a minority radio . The problem is that the division of frequencies is not regularly organised, it happened that there were no announcements for several years. 
Applicants must present a plan in front of a committee, which contains what type of programmes they want to broadcast, who the target audience would be and why it is important to start that radio.
For a minority radio there is a chance to win a frequency on settlements with a bigger minority community. You must convince the committee that your radio responds to a need of the community.  This is why in Seklerland there are several Hungarian radio broadcasts, while in those regions where the Hungarian community is scattered there are no Hungarian Radios, in best cases just a few hour long Hungarian shows.

If you apply for a frequency in a city, there is  big competition for it, often there are 10-20 candidates for a city frequency. For example when in 2009 we received the frequency in Marosvasarhely 40 radios competed for it. In that year we applied for 12 other frequencies, but we got only one. In 2011, we won a frequency in Borsec, but meanwhile we have lost it, because we had some technical problems, and we did not have enough money to buy a new antenna so we couldn’t broadcast for months, and the media authority decided to take the frequency. In 2014 we won a frequency in Csíkszereda.  
I have to observe that the media authority committeeis sometimes hostile with candidates who want to start a Hungarian radio. My colleagues who represented Erdely FM in front of the committee received some interesting questions from the members of the committee for example they were asked, what attitude the radio will have in the question of the Szekler autonomy, or why it is that the Hungarians considered themselves smarter than the Romanians. 

If you don’t win a frequency by tender you have the opportunity to buy it. Some radios which have financial difficulties decided to sell their frequencies. This year we try to expand by buying  a frequency at Sepsiszentgyörgy (the administrativecentre of Covasna county) and a radio studio also, but eventuallywe were not able to make a deal, because the ownerasked too much for them. 
If you win a radio frequency you must start the broadcast within one year. In terms of content there are no restrictions, but we  have to report regularly what programs we have in the radio, and we must notify the media authority, called CNA, when changes occur in the program grid. Regarding the music it is expected to play songs from Romanian artists.
In addition to the difficulty in obtaining frequencies there is one other problem for minority radio stations, they have difficulties to find advertisers. Agencies, especially the big advertising agencies, prefer to work with the Romanian media, or with the regional radio stations, so for  the small commercial radios the regional public radio is a serious competitor. Another problem is that the agencies didn’t translate the text of advertisings and they don’t want to pay for the translation, so we need to broadcast some advertisings in Romanian, which  is annoying for the audience. 

From time to time some restrictive law initiatives appear, but they are rejected in parliament. This year, a deputy had an initiative which requires radio and television stations to play the national anthemevery morning at 7 o'clock. Another deputy suggested that authorities must take away the operating license from those TVs and radios which didn’t translate their programmes into Romanian. He argued that currently the Romanian population does not understand what these programmesare  about, and maybe the minority media presents anti/state views. Both proposals were rejected by the parliament.

The role of Erdely FM in supporting self-determination movements

Erdely FM doesn’t take a position on the issue of self-determination. We want just to give our audience a comprehensive overview of what is happening in Transylvania and Romania in politics, economy, social and cultural life. We give particular attention to the topics related to minorities, we discuss problems of Hungarian residents. We invite a lot of Hungarian professionals, public figures, artiststo our  programmes. The radio plays the Transylvanian Hungarian bands’ songs. We inform our audience about education, training and grant opportunities, we try to encourage them to live active lives, to voice their opinions and to exercise their right to vote. 
Our target audience is the young adult population especially from the cities. Thanks to the Internet the radio haslisteners not only from Targu Mures and Miercurea Ciuc, but from other Transylvanian cities and even from abroad. There are some listeners who emigrated from Transylvania and they are listening to Erdely FM, to know what is happening at home.

The future plans of  Erdely FM

The radio faces a reorganisation in autumn. Our programme grid hasn’t changed for a long time and we want to develop the radio and of course to attract more audience, so we want to create a multi-channel Internet radio. We want listeners to have the possibility to personalise the radio, this means that the listeners can decide what type of music to listen to, and which radio programmes to follow. We are looking for frequency-based expansion also, because a lot of people listen to the radio while driving, and they can not follow us, since we have frequencies only in  2 cities.

To summarise it all, two years ago I made a radio cadastre of Hungarian radios in Romania. Than I found 34 radio stations, which broadcast in Hungarian, 6 of them were studios of the public radio. Some of the radios have frequencies in different cities, and there are settlements where more than one Hunagrian radio runs, for example in Marosvasarhely there are 3 radios. Other than Erdely FM there is a commercial radio station (Radio Gaga) and a regional studio of the public radio. At the end of 2014 there were 17 radios in Transylvania, which had 24-hour broadcast in Hungarian, the others broadcast only a few hours in Hungarian.

So, the Hungarian minority in Transylvania has a relatively large number of radio stations, but the majority of them work with a few employees and they don/t have possibilities to produce high quality programmes. The Romanian legislation does not restrict the operation of minority radio stations, but the authorities do not offerany incentives either. All in all,  the biggest difficulty is the lack of financial resources. 

